New NHS maternity leadership training
to address Ockenden Review
recommendations

e Patient Safety Minister Nadine Dorries announces a £500,000 fund for
innovative NHS maternity leadership training

e Senior maternity and neonatal leaders from around 126 NHS trusts and 44
local maternity units will benefit

e The training will aim to apply lessons learned both from the pandemic
and maternity safety inquiries, including the Ockenden Review — and help
overcome disconnect between ‘ward and board’

Hundreds of NHS maternity and neonatal leaders in England will benefit from a
new £500,000 maternity leadership programme to train staff across 126 Trusts
and 44 local maternity systems.

The programme will be rolled out later this year and will equip maternity
leaders with the skills and knowledge to improve workplace culture and
facilitate greater collaborative working between nurses, doctors, midwives
and obstetricians.

The issue of leadership was identified as a key factor in Donna Ockenden’s
independent review into cases of neglect and preventable baby deaths at
Shrewsbury and Telford NHS Trust.

The review highlighted the issue of disconnect between ‘ward and board’ in
maternity services and the importance of multi-disciplinary training,
escalating concerns to senior leaders, and applying lessons learned from
serious incidents.

Patient Safety Minister Nadine Dorries said:

The shocking and tragic findings of the Ockenden Review highlighted
the importance of strengthening maternity leadership and oversight
as well as fostering more collaborative approaches within maternity
and neonatal services.

I'm pleased to announce a new training programme for NHS maternity
leaders, which will empower nurses, midwives and obstetricians to
get the best out of their teams, and deliver safe, world-class care
to mothers and their babies.

Midwifery leadership has already been strengthened with the appointment last
year of 7 regional chief midwives who will work with local maternity services
to provide safer and more personal care for women, babies and their families.

This is in addition to frontline maternity safety champions in every trust,
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including one obstetrician, midwife and neonatologist, who work closely with
a board maternity safety champion to promote seamless communication across
disciplines.

The new leadership programme will provide training and ongoing support for

700 people including NHS trust board safety champions, heads of midwifery,

clinical directors of neonatal and clinical directors of midwifery, leaders
of local maternity systems and regional chief midwives.

The programme training sessions will help maternity leaders to develop a
number of skills, including:

e effective engagement with service users and families

e providing a deep understanding at trust board level of the support
required for safe and personalised maternity and neonatal services

e enabling effective clinical leadership at all levels across the system,
supporting and enabling leaders to identify and address potential
improvements

e how to support local systems to not only react but also anticipate risk
and support the improvements required

e knowledge and understanding of the critical components of a learning
system:

o leading the learning system

psychological safety

accountability and negotiation

continuous learning

reliability

transparency

o quality improvement methodology and measurement

e developing the capability for safety and quality improvement across
organisations and the local system drawing on tools, methodologies and
case studies

e effective utilisation of learning from episodes of error, excellence and
near misses

o
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Alongside the programme, a new core curriculum for professionals working in
maternity and neonatal services is being developed by the Maternity
Transformation Programme in partnership with professional organisations,
clinicians and service users to address variations in skills and safety
training across England.

A single core curriculum will help the workforce to bring a consistent set of
updated safety skills as they move between services and trusts.

Professor Jacqueline Dunkley-Bent, Chief Midwifery Officer for England, also
wrote to NHS trusts yesterday detailing a new network of advocates who will
ensure the voices of mothers and families are heard.

The independent Ockenden review published at the end of last year was
established to ensure families get the answers they deserve, and lessons are
learnt from every tragic case, so no family has to suffer the same pain in
future.
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NHS England and NHS Improvement will ensure the trust and wider maternity
service learn from these cases of harm and give patients the reassurance that
they will receive safe, high-quality care at all times.

Creating a new opportunity for
customers to have their say

Honest and insightful feedback is key to creating a positive customer
journey. That'’s why we are establishing a new customer panel; to receive
regular, impartial opinions from our customers — past, present and future.
The new panel will enhance our understanding of our customers’ experience and
identify where improvements can be made, as we drive forward our central
commitment to deliver an outstanding customer experience that enables
customers to invest in their futures.

We are always working to improve the student finance experience and have a
number of significant changes planned for this year, including the
introduction of our new Customer Engagement Management system. Our Corporate
Plan, published at the end of last year, sets out how we will deliver our
goals and strategy over the next three years.
www.goVv.uk/government/news/a-blog-on-slcs-corporate-plan-by-ceo-paula-sussex

Our ambition is that the panel will challenge our understanding of the
complete customer journey, taking into account all the touchpoints that those
who use our services experience throughout the student finance process, from
pre-application to end of loan.

While we already work extensively with customers to research their needs, the
introduction of this panel will allow us to facilitate open discussions with
a small group that represents a cross section of the user journey. This group
will provide invaluable insight into our processes and, most importantly, how
these can be improved to enable us to provide the best possible service for
students and those who are repaying their student loans.

We are currently recruiting and looking for panel members with a willingness
to share their stories of the student finance journey and participate in
discussions and workshops that explore customer experience issues. The more
diverse the customer panel is, the better understanding we will have to
inform our future service development. Alongside customers of Student Finance
England (SFE), Student Finance Wales (SFW), Student Finance Northern Ireland
(SFNI) and the Student Awards Agency Scotland; we are also looking for
members who are future student finance customers, and for members who are in
repayment. We welcome applications from individuals, regardless of age,
gender, ethnicity, disability, sexual orientation, gender identity,
socioeconomic background, religion and / or belief to represent a cross
section of our customers.
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In return, panel members will receive training and support will be provided
from the outset to give them the background information and skills required
to be an effective panel member. Skills will be developed on an on-going
basis and members will be paid for their time. Members will be appointed for
one year with the option to continue for a further year and the panel will
meet at least four times per year.

If you are interested in helping us improve the experience of our customers,
then apply to join our Student Finance Customer Panel online. Applications
close on 24 January 2021.

Application for future students —
www.civilservicejobs.service.gov.uk/csr/jobs.cgi?vxsys=4&vxvac=92908

Application for current students
—www.civilservicejobs.service.qgov.uk/csr/jobs.cgi?vxsys=4&vxvac=93134

Application for graduates and those in repayment —
www.civilservicejobs.service.gov.uk/csr/jobs.cgi?vxsys=4&vxvac=93135

David Wallace is Deputy CEO & Chief Customer Officer at SLC.

SLC recruits members for new Student
Finance Customer Panel

The new panel will enhance SLC'’s understanding of the customer journey — it
will inform, shape and challenge SLC’'s customer experience strategy as the
organisation strives to deliver on its ambition of providing an outstanding
customer experience.

SLC’s panel will consist of 16 members with representation from customers of
Student Finance England (SFE), Student Finance Wales (SFW), Student Finance
Northern Ireland (SFNI) and the Student Awards Agency Scotland, in addition
to prospective students and those currently in repayment. Members will be
appointed for one year with the option to continue for a further year and the
panel will meet at least four times per year.

David Wallace, Deputy CEO & Chief Customer Officer at SLC, said: “We are
committed to delivering the experience that our customers expect and the
Student Finance Customer Panel has been created to focus exclusively on where
we can make improvements in the customer journey.

“SLC already works extensively with customers to research user needs and to
test the best ways of meeting these needs. This new panel will operate
alongside that work to ensure that our customers are at the heart of all our
engagement activity.
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“We are particularly keen to recruit a broad and diverse range of future,
current and former students and welcome applications from individuals,
regardless of age, gender, ethnicity, disability, sexual orientation, gender
identity, socioeconomic background, religion and / or belief to represent a
cross section of our customers.

“The opinions of the new panel will ensure we consider our interaction with
customers from every perspective and at every stage of the journey. Their
contribution will be invaluable in helping us to deliver an outstanding
experience for all customers.”

Anyone interested in joining the Student Finance Customer Panel can apply
online. Panel members will be paid for their time, dependent on participation
in panel meetings, plus expenses in line with SLC’s travel and expenses
policy.

Application for future students —
www.civilservicejobs.service.gov.uk/csr/jobs.cgi?vxsys=4&vxvac=92908

Application for current students
—www.civilservicejobs.service.qgov.uk/csr/jobs.cgi?vxsys=4&vxvac=93134

Application for graduates and those in repayment —
www.civilservicejobs.service.gov.uk/csr/jobs.cgi?vxsys=4&vxvac=93135

Improving fish populations in the East
Midlands

The fish have been used to stock the River Derwent in Derbyshire and the
River Soar in Leicestershire.

2,000 juvenile barbel and 1,000 chub have been released into several
locations of the River Derwent, between Draycott and Duffield, and between
Cotes and Kegworth on the River Soar, to provide a welcome boost to the fish
populations and angler experience in the area.

The fish stocking is part of a second year of a barbel and chub recruitment
project in response to numerous reports in recent years of declining catches
of juvenile species on the River Derwent and River Soar.

With angling allowed as exercise in the current lockdown restrictions, as
long as anglers adhere to the rules on staying local and limit this to once a
day, with no overnight fishing, and keep to social distancing, now is an
excellent time to enjoy the sport.

Responsible fishing provides a good opportunity to connect with nature and
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feel the range of benefits doing so can bring. However, it is important to
remember that a valid rod fishing licence is required and anglers must adhere
to fishing byelaws and fishery rules.

Gary Briggs, Fisheries Technical Officer for the Environment Agency, said:

The East Midlands Fisheries team has been carrying out the second
year of a project to improve fish populations in the region, in
order to enhance angler experience.

In response to angler reports of declining catches of juvenile
barbel and chub in recent years, we’ve implemented this project to
assist the recovery of coarse fish populations.

To help with the effective management of future river fish
populations, we have marked 2,000 barbel and 1,000 chub reared at
the Environment Agency’s National Coarse Fish Farm at Calverton
with blue dye near their ventral fins before stocking them in the
rivers.

With the help of local angling clubs, we can then monitor the fish
catch data in an attempt to understand more about the recruitment
and distribution of these coarse species in our local rivers.

Anyone who catches one of the marked fish is asked to inform the Environment
Agency fisheries team so they can monitor the data. Please send details,
including the date and time of the catch, location, length of fish, and
ideally a photo showing the blue dye mark on the fish, to:
[FisheriesEMD@environment-agency.gov.uk]FisheriesEMD@environment -
agency.gov.uk.

Buying a rod fishing licence is quick and easy. Licences cost just £30 for a
year (concessions available) and are available from
www.gov.uk/get-a-fishing-licence; by phoning 0344 800 5386; or at your local
Post Office.

Notes to editors

e ALl income from rod fishing licence sales is used to fund our work to
protect and improve fish stocks and fisheries. This includes improving
habitats for fish, reinvesting money back to facilities and clubs for
anglers, tackling illegal fishing and working with partners to encourage
more people to give fishing a go.

e The Environment Agency’s National Coarse Fish Farm at Calverton remains
our principal supply of coarse fish for restocking. In 2019, the farm
produced 520,475 fish of 9 species, including barbel, chub, dace and
grayling and 7,600,000 advanced reared larvae for restocking into rivers
following pollution incidents or to help restore fish stocks in rivers
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recovering from poor environmental quality as well as supporting
developing fisheries.

Sky to sponsor the COP26 summit in
Glasgow

e Sky will join National Grid, NatWest Group, Scottish Power and SSE as
Principle Partners for the COP26 summit

e SKy announce a new ambitious climate action strategy in addition to
their Sky Zero campaign

e UK businesses continue to show commitment in pushing forward climate
action

The UK has today revealed Sky as a new sponsor for COP26 as it gears up for a
year of climate action ahead of the international climate change summit in
Glasgow this November.

Sky becomes the fifth Principal Partner who will support the delivery of a
successful and ambitious COP in November. SSE, ScottishPower, NatWest Group
and National Grid were announced in November 2020.

Through these partnerships, the COP26 Presidency is showing a clear
commitment to working with businesses who are taking real steps towards net
zero.

In February 2020, Sky set its commitment to be net zero carbon by 2030 across
its entire value chain. Since then, Sky has become the first broadcaster to
sign up to the United Nations Framework Convention on Climate Change (UNFCCC)
Sports for Action Framework and has achieved CarbonNeutral® certification for
all of its UK Sky Original productions.

Sky is also building what aims to be the most environmentally friendly film
and TV studios in the world at Sky Studios Elstree.

And today, Sky has announced a series of new commitments for its TV
productions. Every future Sky Original will now adhere to clear guidelines to
help achieve Albert Sustainable Production Certification, in addition, Sky
Sports is targeting certification for every live host broadcast in 2021.

COP26 President Alok Sharma said:

This is an exciting year as we prepare for COP26 in Glasgow.
Businesses have a key part to play in the summit and in building
back greener, so I am delighted to welcome Sky as a Principal
Partner for COP26. Their Sky Zero campaign shows how ambitious they
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are to take meaningful action for the future of our planet and I
look forward to working together in the run up to COP26

Jeremy Darroch, Executive Chairman Sky, said:

This year will require us all to focus and adapt as we accelerate
our efforts to tackle the climate crisis. At Sky, we believe that
our voice and reach can play a vital role in empowering our
customers, partners and industry peers to build a better world,
because it’s the actions of business, the government and
individuals, that will define our generation. I hope Sky’'s new
Planet Test and Sustainable Production Principles will spur others
to make the transition to net zero with us.

Notes to editors

For press queries contact COP26media@cabinetoffice.gov.uk

e Principal Partners are the top tier of sponsorship for COP26.

e We will release information on the details of sponsorship agreements
after the event.

e We are ensuring that COP26 provides value for money for the taxpayer.

e ALl sponsors have committed to the Science-Based Targets initiative,
this requires them to set ambitious targets for emissions reductions,
including having a credible action plan. All in line with what the
latest climate science says is necessary to meet the goals of the Paris
Agreement.

Sky
Through its Sky Zero campaign, Sky plans to:

e Transform its business to achieve net zero carbon emissions across its
entire value chain by 2030 — this includes its supply chain, TV
productions, use of its products in customer homes and the transition of
5,000 vehicles to a zero emissions fleet

e Help millions of customers understand and reduce their carbon footprint

e Work with policymakers to create a supportive environment that allows
businesses to meet ambitious carbon targets

More details can be found here: https://www.skygroup.sky/sky-zero

The Science Based Targets initiative

e SBTi mobilizes companies to set science-based targets and boost their
competitive advantage in the transition to the low-carbon economy.

e It is a collaboration between CDP, the United Nations Global Compact
(UNGC), World Resources Institute (WRI) and the World Wide Fund for
Nature (WWF) and one of the We Mean Business Coalition commitments.

e The initiative defines and promotes best practice in science-based
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target setting, offers resources and guidance to reduce barriers to
adoption, and independently assesses and approves companies’ targets.



