
Press release: £20 million to boost
creative industries across England

Major new £14 million Creative Careers Programme will help attract more
diverse talent
Creative businesses in the West Midlands, Greater Manchester and Bristol
to benefit from new £4 million investment to help them grow
Additional funding to support the games sector: Digital Schoolhouse and
UK Games Fund powered by PlayStation

More than £20 million is being pumped into the UK’s thriving creative
industries to help inspire and attract new talent, scale up existing
businesses, boost skills and provide education.

The package of support announced by Creative Industries Minister Margot James
during a visit to Dudley Technical College, will help to increase the
diversity of the sector’s workforce and maintain the future pipeline of
creative talent in an industry that now contributes more than £100 billion to
the UK economy.

Improving the nation’s skills and boosting business opportunities is at the
heart of the government’s modern Industrial Strategy, which this week
celebrates its one year anniversary. This new funding follows the publication
of the Creative Industries Sector Deal earlier this year and includes:

A new £14 million Creative Careers Programme led by industry that will
see leading industry figures working with schools and colleges to raise
awareness of employment opportunities in the sector, reaching more than
160,000 students by 2020. Around 2 million young people will be able to
access better advice about pursuing a creative careers.
A £4 million programme to help scale up creative enterprises in Bristol,
Greater Manchester and the West Midlands – helping creative businesses
to access finance and translate their ideas into investment.
£2 million to continue the successful ‘Get it Right’ campaign with
industry until 2021 – helping to educate consumers on the dangers of
copyright infringement and direct them to legitimate sources of creative
content online.
£200,000 investment to upscale the Digital Schoolhouse programme being
delivered by games trade body Ukie powered by PlayStation – inspiring
the next generation of game creators, growing the programme to 50
schools by September 2019 and reaching an extra 7000 pupils next
academic year.
£190,000 to the UK Games Fund to build on the new Pitch Development
Programme. This helps promising companies gain industry support to
receive UK Games Fund grants of £25,000.

Minister for the Creative Industries, Margot James, said:
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Millions of people around the world enjoy our world-class creative
and cultural output every day and we want to stay as a frontrunner
in these vibrant sectors.

Our creative industries are a vital part of the economy,
contributing over £100 billion to the economy so it is important we
maintain the pipeline of talent. This package will take the sector
from strength to strength by arming the next generation of
creatives with the necessary skills and giving businesses in the
sector the support they need to succeed.

The Creative Careers programme will see leaders of creative businesses
inspire students through talks and work experience. Businesses will also be
helped to develop more accessible routes into employment in the sector, this
includes creating apprenticeship standards for a number of priority roles
which will be identified by industry.

The initiative will also boost the number of apprenticeships to 3000 across
the creative industries by 2025 and join the hundreds of apprentices already
working across the sector with employers including Pinewood Studios, Royal
Opera House, V&A Museum, McCann and Google.

Tim Davie, co-chair of the Creative Industries Council said:

One year on from the Government’s announcement of its industrial
strategy, it’s excellent to see delivery of the commitments in the
landmark Creative Industries Sector Deal.

Our world-class creative sector is a powerhouse built on brilliant
ideas. It’s vital we ensure a healthy pipeline of diverse talent to
continue building on our creative success, and that we ensure a
strong business environment to maximise the potential of those
ideas. These commitments will provide vital support in both areas,
to help our industries thrive.

The Sector Deal implementation is now well under way and I look
forward to working with colleagues on the Creative Industries
Council and with others across industry and Government to keep up
this momentum.

Alongside skills, the government is also prioritising access to finance for
creative businesses. The new scale up programme will see coaches and mentors
available for businesses in the West Midlands, Bristol and Greater Manchester
to overcome specific barriers to growth such as marketing, strategy planning
or improving their digital footprint and specialist help will be on hand to



identify appropriate sources of finance through the British Business Bank.
Participating regions will also work to increase the numbers of investors
interested in investing in creative businesses.

Lowell Williams, Chief Executive Officer, Dudley College of Technology /
Chair of the Board of Dudley Academies Trust, said:

With the creative industry in the West Midlands generating nearly
£4 billion a year to the regional economy, Dudley College of
Technology is proud to be developing new talent across a range of
disciplines including film and TV, fashion, games design and
crafts. We recognise the huge contribution the creative industries
play, not only in economic terms but in providing a rich, vibrant
culture and we are keen to train the creatives of the future. The
announcement today will help support the skills agenda and also
provide a boost for entrepreneurs and small businesses who have the
potential for growth.

The cash injection follows the publication of new figures which reveal the
value of the creative industries to the UK is up from £94.8 billion in 2016
to £101.5 billion, growing at nearly twice the rate of the economy since
2010.

The Government is committed to making sure creative businesses around the UK
are supported. The creation of nine new Creative Clusters, the Government
will support innovation by part-funding research partnerships between
universities and industry. They will explore how digital technologies can
improve the use of digital technologies to improve audience experience in the
screen and performance industries, and shorten production times in the design
industry.
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Creative Scale Up programme

The new Creative Scale Up programme will be available for businesses in the
West Midlands, Bristol and Greater Manchester to overcome specific barriers
to growth such as marketing, strategy planning or improving their digital
footprint and specialist help will be on hand to identify appropriate sources
of finance through the British Business Bank.

West Midlands

Mayor of the West Midlands Andy Street said:

The creative and digital industries are hugely important to the
West Midlands, contributing almost £4 billion to our economy.
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We know we have creative strengths in the region. More than 10,000
creative businesses are based here, and we’re working to support
the rapid growth in this sector, with the ambition that the digital
and creative industry will employ more than 100,000 people in the
West Midlands by 2030.

We want to continue the momentum we’ve built in recent months. This
DCMS funding will allow us to provide dedicated support to our
creative industries, match businesses with investors, and sustain
the growth of this industry into 2030 and beyond.

Greater Manchester

Mayor of Greater Manchester, Andy Burnham said:

Greater Manchester is a proud city-region of innovation and our
creative businesses are truly thriving. With almost 9,000
businesses, our Creative sector is the fastest growing part of the
Greater Manchester economy. With more than 82,300 people and
generating £4.1 billion of economic growth annually we are already
home to the largest digital and creative cluster outside London.

This new programme will help us accelerate our creative businesses
with ambitions to grow. We are going to work with creative
businesses at scale here in our city-region to help them become
investment ready and linked with the wide range of excellent
business support that is on offer across Greater Manchester.

Bristol

Mayor of the West of England, Tim Bowles, said:

This is terrific news; our region is recognised for its thriving
creative sector and Bristol is soon to be home to one of Channel
4’s new creative hubs.

This investment will support the work we are doing on the Local
Industrial Strategy, which recognises the importance of the
creative industries. We are perfectly placed to drive innovation
and growth here in the region, setting the direction for our
economy and pushing for future growth for the UK and the world.

Caroline Norbury, MBE, Chair of the Creative Industries Council Investment



Group, said:

Creative industry businesses have the potential to deliver even
greater growth, but too many lack the skills to secure the
investment they need to take their business to the next level. The
creative scale-up programme gives us a fantastic opportunity to
test how much more these companies can contribute to regional
economies when they have access to the right expert advice and
investor networks.

Creative Careers Programme

Of the funding for the £14 million Creative Careers Programme, £2 million is
allocated for a specific programme to improve careers advice and to develop
new apprenticeship standards which will be delivered jointly by ScreenSkills,
Creative & Cultural Skills and the Creative Industries Federation. Government
will provide £2 million funding to kick-start the programme and £12 million
in-kind support has been secured from industry to-date.

Those organisations delivering the programme intend to partner with the
devolved nations and industry working across them in order to ensure that it
ultimately becomes UK-wide.

Quotes from partners delivering the programme:

Creative & Cultural Skills chief executive, Simon Dancey, said:

Creative & Cultural Skills is delighted to be working with
ScreenSkills and the Creative Industries Federation on the
development and delivery of the Creative Careers Programme. In
partnership with key stakeholders and our world leading creative
and cultural industries, we will together support careers advisers,
teachers, parents and guardians, and thousands of young people to
better understand the sector and the range of careers within it.
This ambitious programme will encourage the industry to open its
doors, ensuring we are accessible to all so the next generation of
talent can join us and help us thrive for years to come.

Creative Industries Federation chief executive, Alan Bishop, said:

The quality and diversity of talent working in our creative
industries has been central to its growth and world-leading
success. We are hugely excited about our role mobilising industry’s
engagement in this programme, inspiring young people to consider
careers across the creative economy and helping the next generation
of talent to discover the exciting opportunities that lie ahead.



Seetha Kumar, CEO of ScreenSkills, the skills body for the UK’s screen
industries, said:

It is really important to attract bright young talent into creative
industries such as film, TV and video games so we are really
pleased to be taking the lead in transforming online careers
information for hundreds of thousands of school, college and
university students across the country.

Digital Schoolhouse

The Digital Schoolhouse programme has already upskilled over 5000 teachers in
the new computing curriculum and improved the digital skills of over 31,000
students since 2014.

Dr Jo Twist OBE, CEO of Ukie (The Association for UK Interactive
Entertainment) said:

It’s critical that we solve the creative and digital skills gap in
the UK. Digital Schoolhouse is an inclusive and essential programme
that gives inspiring training and accessible tools as well as
confidence to educators. Crucially, it helps equip the next
generation with creative computing literacy and valuable
transferable skills to become part of the digital creative
workforce of the future. With this valuable support, the programme
can extend its reach and impact.

Shahneila Saeed, Director of Digital Schoolhouse and Head of Education at
Ukie said:

Digital Schoolhouse aims to revolutionise computing in schools by
bridging the gap between industry and education in order to inspire
and engage the next generation. We’re thrilled that DCMS have
recognised the programme’s impact by injecting vital funds to
accelerate the growth of the programme. The new funding will help
us to grow the programme to 50 schools across the country,
providing crucial training for 3000 teachers and providing
inspiring lessons and workshops for 25,000 children next year –
improving their knowledge and giving them all the confidence to use
the digital skills that they and the country need.

Sam, Yr 7 pupil and participant in Digital Schoolhouse workshop at St John
Fisher Catholic Voluntary Academy said:

I remember Mr Ward coming to my school last year to run a computer
science class using the Micro:bit devices. I’d never used anything



like that before and it made me want to find out more. I asked my
mum if I could buy a Micro:bit so that I could carry on at home.
Having Mr Ward explain about computer science using magic made it
much easier to understand. I would recommend that all primary
school pupils (and their teachers!) get involved in the Digital
Schoolhouse project if they can – you learn lots and it’s so much
fun!

The ‘Get it Right’ campaign will be supported by leading industry
organisations including Motion Picture Association, British Phonographic
Industry, PRS for Music.

Ian Moss, Director of Public Affairs, British Phonographic Industry said:

Get it Right from a Genuine Site is a great example of partnership
between the creative industries, Government and the Internet
Service Providers. The research into the campaign has shown it
really makes a difference and that a positive campaign that is
relevant to fans can help change the way people think about
accessing content online. With fantastic music services providing
the whole history of recorded music, fans know that by choosing a
legal service over illegal sites, the artists they are passionate
about are rewarded for their art and creativity. The Government’s
continuing commitment to the successful campaign is warmly
welcomed.

Stan McCoy, President & Managing Director, Motion Picture Association EMEA
said:

The Motion Picture Association thanks the UK Government for
deciding to continue to support the Get It Right campaign as part
of the Sector Deal. This investment will support creative sector
jobs by reminding young people of the value of accessing the films
and television programmes they love in a way that respects the hard
work of those who made them. We look forward to the new materials
that will be developed for the next stage of this important
initiative to highlight opportunities in the creative industry,
signpost where consumers can access legitimate forms of content of
all types, and support them in making the right choice.


