
Press release: RAF Typhoon jets trial
miniature missile decoy device

The RAF has commenced trials of a new cutting-edge missile decoy device on
its Typhoon fighter jets.
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Speaking at the Typhoon Ministerial Meeting in Germany, Defence Minister
Stuart Andrew announced the beginning of a series of capability tests of
BriteCloud, a drinks-can sized missile decoy to protect combat jets from the
latest radar-guided missiles.

BriteCloud uses powerful radar emissions to disrupt the targeting system
within air-to-air and surface-to-air missiles, drawing them away to a safe
distance. The device can be fired from an aircraft flare dispenser without
the need for modification to the aircraft.

Designed and manufactured in Luton by Leonardo, the miniature decoy has been
tested and released for the first time aboard the RAF’s fleet of Typhoon
aircraft. The MOD has been working with Leonardo on the development of
BriteCloud since 2012 and has so far invested £27m in the system, with the
project sustaining 50 jobs in Luton.

Defence Minister Stuart Andrew said:

Britecloud offers the RAF a powerful and cost-effective way to keep
our pilots safer than ever on the frontline.

These trials show UK industry is once again at the heart of defence
innovation, providing our Armed Forces with state-of-the-art
capabilities and creating high-tech jobs across the country.

BriteCloud infographic. Crown Copyright

The first Britecould trial with Typhoon aircraft took place in the UK in
April. Thirty three BriteCloud 55 rounds were dispensed from aircraft flown
by the RAF’s 41 Test and Evaluation Squadron against a range of threats
designed to mirror those faced on the battlefield.
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Further trials are planned to ensure the decoy launches safely from the
aircraft and to develop a range of operational uses for the technology on the
battlefield, including adding the devices to military helicopters and C-130
Hercules aircraft. The Typhoon trials will also inform how such decoys could
be used on the RAF’s Lightning stealth jets.

Should the trials be succesful, the devices will be available for frontline
aircrews by the end of 2019.

Sir Simon Bollom, CEO of the MOD’s Defence Equipment and Support
organisation, said:

Our ongoing partnership with Leonardo continues to drive vital
research and development that leads to the kind of innovation
demanded by our RAF today. The trials of BriteCloud on Typhoon
demonstrates how we are constantly striving to find a technological
edge and protect our service personnel.

Wg Cdr Pete Ward, SO1 Typhoon said:

The initial flight-trial of Bright-cloud from RAF Typhoon aircraft
was a key milestone in moving closer towards a viable and extremely
valuable capability for the warfighter; trials will now move to
operational testing and validation before the initial operating
capability is declared, planned at this time for later in 2019

The MOD invested £4.4bn with industry in in the South-East in 2017/18,
sustaining almost 27,000 jobs across the region.

Press release: Game of Thrones
capitalises on British exports

Horses, actors, costume design and set location are amongst the vast British
contribution to the epic series.
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The American owned HBO series, Game of Thrones (GoT), has drawn huge
influence from UK products, talent and locations to contribute to the
International efforts which made the decade-long series such a hit with a
world- wide audience.

The popularity of the exports reflects a wider increase in the success of
Britain’s creative industries and cultural exports and the substantial effect
they have on the UK economy.

Since 2017 UK creative industries are now contributing over £100 billion a
year to the economy in, an increase of 53% since 2010 (£66.3 billion). The
original exports have a knock-on-effect, contribute to rising visitor numbers
to UK destinations and can help set trends and consumer patterns.

Since the show began in 2011, an additional 150,000 people have visited
Northern Ireland on an overnight trip each year

8 of the 10 lead characters in GoT’s final season are British, launching
the careers of over 30 British stars

TV series generate millions for local UK economies – in Belfast its
worth £180 million a year

The ‘Game of Thrones’ effect

Many of the most famous locations in Westeros, the imaginary continent the
action takes place on, were filmed in Northern Ireland, across County Down,
County Antrim and County Derry. Winterfell, one of the central Castles to the
story, was filmed at Castle Ward in Country Down. The beautiful backdrops
have had a dramatic impact on visitor numbers to Northern Ireland and
Belfast, sending them to record highs in recent years.
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From the year the show started in 2011 until 2017, there has been over 30
million overnight trips in Northern Ireland, increasing by 4% on average each
year the show has run. GoT and other TV series are now generating around £180
million a year to Belfast alone.

British fashion designer, Michele Clapton, is also recognised for bringing
GoT fan-favourites Daenerys Targaryen, Arya Stark and Jon Snow to life on
screen by providing the designs for their costumes in seasons 1 – 6 and
winning 3 Emmy Awards. GoT’s uniquely British style has gone on to further
acclaim by arguably also influencing fashion collections worldwide –
acknowledged by Calpton herself.

The UK film and TV industry employs almost 2 million people in the UK, so
it’s no surprise that 8 of the 10 lead characters in GoT’s final season are
British, along with a vast majority of the supporting cast.

The show is credited for launching the careers of British stars Emilia
Clarke, Maisie Williams, Sophie Turner, Kit Harrington, Richard Madden and
Gwendoline Christie, to name a few.

Flying the flag for Britain

To travel across Westeros – from Winterfell to Kings Landing – GoT’s heroes
rely on horsepower and HBO relies on British company, the Devil’s Horsemen,
to provide the equine component of the show. Based in Oxfordshire, they are
the leading film-industry horse supplier in Europe.

Working on GoT during its entire 8 season run, the company exported over 250
horses and a huge British handling team to filming locations in Ireland,
Spain, Malta, Iceland and Croatia. Exports account for nearly half (45%) of
the company’s business, which plans to expand its operation overseas by a
further 20% due to growing demand for world leading equine services in the
film and tv industries.

Camilla Naprous, co-founder of the Devil’s Horseman said:

We are delighted to be given the opportunity as a British company
to fly the flag abroad on such a huge show, with such an intricate
creative process that really is reflected on screen.

The show has provided real opportunities to provide our unique
services overseas that in turn generate revenue for the United
Kingdom. In many ways, it was British horses that provided the most
on-screen continuity across the entire series!

More than 1 billion viewers in 170 different countries tuned in to watch the
final season of Game of Thrones. Not only is it the most-watched show in HBO
history, but the franchise is also worth over $1 billion and British creative
industries are at the heart of its success.



Liam Fox, Secretary of State for International Trade said:

For nearly a decade, Game of Thrones has provided opportunities for
British business to showcase their products, services and talent on
the world stage.

Not only have exports and investment attributed to the show surged
in Northern Ireland, but the best of British talent from across the
UK have taken advantage of the opportunities it presented.

Through the Export Strategy, we have set out to increase total UK
exports to 35% of GDP to transform the UK into one of the G7’s most
successful exporting powers.

I encourage creative business to tap into this success and I want
to further strengthen international ties in the industry to make it
easier for companies of all sizes to do business internationally.

ENDS

Notes to editors

The Department for International Trade (DIT) secures UK and global prosperity
by promoting and financing international trade and investment and championing
free trade.

We are an international economic department, responsible for:

Bringing together policy, promotion and financial expertise to break
down barriers to trade and investment, and help businesses succeed
Delivering a new trade policy framework for the UK as we leave the EU
Promoting British trade and investment across the world
Building the global appetite for British goods and services

Game of Thrones is an American television series created by David1.
Benioff and D. B. Weiss for HBO. It is an adaptation of A Song of Ice
and Fire, a series of fantasy novels written by George R. R. Martin. It
premiered in the USA on 17 April 2011 and concluded on 19 May 2019 with
73 episodes broadcast over 8 seasons.

Latest statistics from the ONS show UK firms sold more overseas in the2.
2018/19 financial year, £639.9 billion, than at any time since records
began



The UK has now achieved 36 consecutive months of export growth on an3.
annual rolling basis

Separate OECD data shows UK exports grew faster than Germany, France and4.
Italy between 2016 and 2018

UK Creative industries include: Film, TV, radio, photography, music,5.
advertising, museums, galleries and digital creative industries are all
part of this thriving sector.

DCMS Economic estimates 20176.

https://www.gov.uk/government/statistics/dcms-sectors-economic-estimates-2017-gva

